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Fill up strictly the above details on your answer book
) Q.1 and Q.7 are compulsory to attempt.
3)  Attempt any 3 (three) from Q.2, to Q.6
)
)

Figures to the right indicate marks allotted to that question.
All questions carry equal marks. Student's Signature
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Q.1. What is marketing environment? Explain Marketing Environmental factors in 14
detail with suitable examples.

Q.2. Discuss the steps of consumer buying behaviour process with an example of your 14
choice.

Q.3. Explain in detail with suitable examples strategies for leaders and challengers. 14

Q4. Explain the factors affecting pricing in detail. Also list down various pricing 14
methods.

Q.5. Discuss in detail the process of sales management. 14

Q.6. Explain types of consumer distribution channels and discuss on physical 14

distribution decisions in detail.

Q.7. Explain any Two : 14
a) Elements of Promotion Mix
b) Holistic marketing
c) Cultural and social factors affecting consumer buying behaviour
d) Digital Marketing
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